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Ihira Edition
Robin Williams & John Tollett

It's a part of almost everyone’s life nows surfing the web is everywhere! But if you think web site
design is beyond your reach or if you want your existing web site to look fresher and more professional,

this is the book you need!

Join the tens of thousands of new web designers who made the first two editions of this award-winning
book a best-seller. Robin and John explain the basics in a friendly and easy-to-follow format, offering
tips, techniques, design examples, and a wealth of inspiration, topped with a good sense of humor!
This new edition is updated to include current web technology, like CSS style sheets and CSS layers, new
software tips, and design ideas for both novices and those who need a little refresher!

First, the basics. You'll learn to:
® Use the World Wide Web
® Surfand search for information
® Build simple web pages

Next, some design theory. You'll recognize:
® The difference between print and web design
® Basic design principles for the web
® Various approaches to interface and

navigation design
® What makes good or bad web design

Then, on to graphic and technical details:
® When to use different graphic file formats
® How to prepare images, including
simple animations

® How to choose web-safe colors and type

® Great tips and techniques from expert
web designers

® How to get graphics if you don't want
to make them

After your site is finished:
® Test and fix your site
® Upload and update your site
® Register and promote your site

Book Levels
All aspiring web designers

Peachpit Press
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800-283-9444
510-524-2178
510-524-2221 fax
www.peachpit.com
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publishing, the Mac, and the web.
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including Robin Williams Cool
Mac Apps, The Robin Williams
Mac 0S X Book, Robin Williams
Design Workshop and Web Design
Workshop, and more. John has
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working as a professional designer and illustrator
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Macintosh professionally since 1988, most recently for
digital video editing, DVD design, and DVD authoring.
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Anyone can learn the mechanics of making a web page. And anyone can
make an ugly web page. Lots of people do. But the only reason so many
people make bad web pages is that they don’t understand the very basic
design principles. If you have read The Non-Designer’s Design Book, by
Robin, you can skip this chapter, except perhaps to see how those same
principles apply to web pages. If you haven't read that [bestselling and award-
winning] book (we strongly suggest you do), then this section may well be
the most important chapter in the book for you. The following chapters talk
about things like “interface” and “navigation,” which require a little more
thought and planning. The concepts in this chapter are very simple things
that will easily and quickly change dorky web pages into more professional-
looking pages. They won’t make you a brilliant designer, and they won’t land
you $20,000 web design contracts, but they will keep you from embarrassing
yourself in front of millions of people.

The four basic principles this chapter highlights are alignment, proximity,
repetition, and contrast. These principles are the underlying factors in every
designed piece you see anywhere, on screen or in print. If you just remember
these four principles, your web (or printed) pages will look clean, neat, and
professional. They will communicate more clearly, people will enjoy them
more, and you will be proud.

We took the examples in this chapter straight from the web. We don’t want
to hurt anyone’s feelings, and we certainly don’t want to get snotty about

“sites that suck,” so most of the bad examples are ones we recreated based
on someone’s idea, but we won'’t tell you who did it. When you look at some
of these examples and think, “Nobody would have done that,” know that
someone did. And they often did it on pages claiming to be “award-winning”
and “professional” In many cases, a client had to pay someone to do it!
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Alignumnent
Alignment simply means that items on the page are lined up with each other.
Lack of alignment is the single most prevalent problem on web pages.

You know you can align items on the left side, the right side, or centered.
This is the rule to follow:

CHOOSE ONE. Choose one alignment and use it on the entire page.

Seriously. This means if you choose to align the basic text on the left, then
don’t center the headline. If you center some of the text, then center all of
the text. Don’t mix alignments.

This one principle will radically change the appearance of your pages. We've
put several examples on the following pages. The layouts are directly from
existing web pages, but we changed the words to protect the innocent.

We know from teaching thousands of non-designers that you might at first
find it difficult to line everything up. A centered alignment is safe—it’s
balanced, symmetrical, calm, formal. And we know that it makes a person
with no background in design feel like they are doing cool things by making
some text flush left, some flush right, and some centered. But it looks terrible.
It's messy. It gives an unprofessional appearance.

And while you're lining up text and graphics, get that text away from the
left edge. It is annoying and distracting to have your eyes bump into the left
edge of the browser page every time they swing back to get the next line.
When you indent text (also called “block quote”), it also indents from the
right edge, helping to prevent the text from ending up in those long, dorky,
difficult-to-read lines.

Horizontal alignment is just as important as vertical alignment. It’s very
common to see buttons as in the example above, where the type does not
align horizontally. This “up/down/up/down” shift makes the whole strip

look messy. So in addition to thinking about vertical alignment, watch the
horizontal alignment of the text in your buttons and links.

Type sits on an invisible line called the “baseline” By aligning all the text
on the same baseline, the strip of links is neater and more organized. In
most web authoring software there is a button for baseline alignment,
usually in the table specifications.
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https:/ fwww. ratz.com/order/

SHIPPING & PAYMENT

Choose a shipping address

John 1s the address you'd like to use displayed below? 1f so,
257 Road click the carresponding “Ship to this address* buttan. Or
Santa Fe, NM 87508 you can gnter a new shipping address.

United States

@D

Or enter a new shipping address
Be sure to click “Ship to this address* when done.

Full Name:
Address Linet: ¥
Street address, P.0. box, company name, ¢fo
Address Line2: | 2
Apartment, sulte, unt, bullding, floar, etc.
City: T 5
State/Province/Region: | 3 1
21P/Postal Code: T N
Country:

Phone Number:

Please visk our Help pages ta learn mare about placing an order.

‘Conditions of Use Privacy Notice € 1996-2005, Amazon.com, Inc.

{GNN SHIPPING & PAYMENT

Choose a shipping address

s the address you'd like to use displayed below? If sa,
Hiick the corresponding “Ship to this address® button. Or
ou can gnter 3 new shipping address.

r enter a new shipping address
e sure to click "Shig to this address" when done.

Full Name]

Address Linet: - <5 ]
ftroet address, P.O. box, company name, cjo

Address Line2: - ] _—
Apartment, suite, unk, buiding, faar, stc.

Please visit our Help pages to lesrm more shout placing an ordar,

This form has a great start—

there are some strong alignments
in place. But there are also several
places where the type seems to
have been thrown on the page

at random.

The fields create a strong alignment.
So strengthen the look by aligning
the other elements to this line.

In general, nothing should

be placed on the page arbitrarily.
Everything should have a reason for
being where it is. Don’t just throw it
and see where it sticks. You should
be able to state in words why an
element is placed where it is.

With the one simple move of aligning
all the elements along one edge, the
page is instantly cleaner and more
organized. When things are clean
and organized, they communicate
better.

In these examples, draw lines along
all the flush left edges. When a
strong edge repeats, it gains even
more strength.

Alignment doesn’t mean that

everything is altgned along the same
_edge. It just means that everythzng,
 has the same alignment—either
all flush lqﬂ, all, ﬂush rzght orall

centered

You re probably so sharp you notzced that we instantly broke
our own rule—we have a flush left AND a flush right alignment
on this same page. But notice what these alignments do—they

strengthen each other.

The other option is to flush left the field names, as in the top
example, which makes a ragged edge against the fields themselves.
Rather than have a ragged edge against a strong, straight edge, we
combined the alignments so their strengths are together.

115
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We discourage beginning designers from centering everything. A centered
alignment has its place, but it has to be done consciously—not because you
can’t think of anything else. One problem with a centered alignment is that
it is weak—there’s an invisible line down the middle, but the edges have no
definition. And because it is so symmetrical and balanced, it’s very calm and
formal. Is that what you want? (It might be.)

[© Home | [o Home | In the right-hand example you can
practically see the invisible line

* Browse * Browse down the side of the elements.

® Archives ® Archives
[Esormwasl] Sk Isn’t that invisible line stronger

than the one going down the center

[ The Basics| [ The Basics|
e Sl of the left-hand example? The
G Tl G ] strength of that flush l'eft edge
i ] adds strength to the visual

impression of the page.

Now, the centered alignment in the left example actually looks rather nice
by itself, doesn’t it? But it was on a page where everything else was flush
left, which made this centered information look weak, which weakened the
whole page.

On pages where there is a lot of information to present, it’s critical that
the layout follow some strict alignment guidelines. This is not just to make
it look prettier—it’s for clear communication. If a visitor’s eye has to wander
all over the page trying to follow the flow of information, they’re going to
miss something or get tired and go away. In the two examples below, which
one can you skim faster and still have a better grasp of what’s available?

!nﬁ ’ (ri? i)
0 L interviews
‘Exclusive Interview: lead singer Jimmy

: lead Thomas
‘gives a tell-al ripping of his oid band. downloads & lyrics
bios

blog

theband + sbout « contat + photogallery « movies

theband + sbout » contact = photogallery + movies

On the left-hand example, someone wasn’t very conscious of where items
were placed on the page. It doesn’t take any more time to line things up
than to not line them up.
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Turn the dang borders off. In the example below, the strong edges of the
aligned text can create the visual separations necessary for the columns, but
not if the text is centered and the baselines don't align.

Again, the result of cleaning up the alignment is not just that it looks better,
but it communicates better. The table is easier to read.

i = Margaux Romanee-Conti Ramonet
| Ramonet

[ Petrus Mouton Larour
| Latour

Vogue Henry Jayer Dujac

% D'Yquem Heitz Martha's Opus

iymus Special

C;pus Gaya J.J. Prum Talbot

Selection | E
[ e T ] Kistler Graham's Biondi-Santi f§
B | Montelena | Heitz Martha's Talbot
S Taylor's Caymus Special Montelena
Kistler T Prom Biondi-Santi Selection
“Taylors |  Graham's Gaya

Pages with strong flush left or flush right alignments usually look
more sophisticated than pages where there is a mixture of alignments.
The alignment creates a unifying force.

Below is a very typical example of a web page—centered heading, flush left
body copy. The flush left elements are bumped up against the left edge. Below
are some tips that would help organize the information.

Music on the Plaza

MUSIC ON THE PLAZA | Music on the Plaza
EVERY SATURDAY AND SUNDAY EVENING Every Saturday and Sunday evening
FEATURED IN AUGUST: HEATWAVE Featuredin August: HestWavel

SO: LOW RIDER EXHIBIT ON PALACE AVENUE | ALSO: LOW RIDER EXHIBIT ON PALACE

Every Friday night in August, the Plaza heats up with the Every Friday night in August, the Plaza heats up with the
beat of HeatWave, in the premiere performance of their beat of HeatWave, in the premiere performance of their
U.S. Tour. U.S. Tour.

First, choose one alignment— either center everything or flush everything.
Second, move elements away from the extreme left edge of the web page.
Third, don’t set headline type in all caps. It’s hard to read and it looks dumb.
Fourth, if you need words in all caps, don’t italicize them.

Fifth, get rid of the counter. In this case it’s superfluous and only serves as junk
on the page. If you really want it, put it somewhere else.

Sixth, see page 126 for a note about the contrast on this page.
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Proximity

The principle of proximity refers to the relationships that items develop when
they are close together, in close proximity. When two items are close, they
appear to have a relationship, to belong together. When items are physically
far from each other, they don’t have a relationship. Often on web pages (as
well as on printed pages), many items are orphaned unnecessarily, and many
other items have inappropriate relationships.

It often happens on web pages that a headline or a subhead is far from the
text it belongs with. Sometimes a caption is far from the picture it describes;
sometimes a subhead is closer to the text above it than to the text below it.
Be conscious of the space between elements. Group items together that
belong together.

Open your eyes to the relationships on the screen: squint your eyes and see
what elements on the page seem to have connections because of the spatial
arrangements. Are they appropriate connections? If not, fix them.

GOMD

}QQBV
1<
B Notice the headlines (see
arrows) in this example.
They’re not only far away from
their respective paragraphs,
but there is the same amount
of space above each headline
as there is below it. Because
of all the space, each headline

and each paragraph appear

The Research published it in & separate edition in 1595.
A Discourse of Life and Death

mmmwmw as separate elements. Every
ociel y's version, '
| Beraute ks plir ) i ot o headline should be close to

Backstary oany Slrlneyim wlﬂnl
Contacts *The Doleful Lay of Clorinda®
Thlsbvdybullldwnﬂmspu in Edmund

A lin erywmltnpon

what it is related to.

Relate

Now the headlines are

closely connected with their
paragraphs. The page is tidier
and the communication

is clearer. We used the
technique explained at the
bottom of page 121 to get the
heads closer to the body copy.

Works of Mary Sidney
Antonius
This play is the first play published by an English
‘woman. Mary Sidney translated it from Garnier's
She first published Antonius slong with A
itina separate cdition in 1595,

The Research

e ek LD . You could also use css style
from Philp e MornaysFrench verson Because h Vbl
The sadety ;wm;m:‘ Mv,:;-;,gm;::;;m sheets, as explained on pages
: 256—260 (Which is actually a
mmwiaﬂm i ; 2
Doaiar s Mot g Mty e e better solution but not quite
her brother's death.

as simple).
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When items that belong together are grouped closer together, the infor-
mation is much more organized and easier to read. The visual spaces create
a hierarchy of information. The individual groups of information are still
separated by space, but the space is organized and has a purpose—it’s not
random space that is breaking elements apart that should be together.

So what is it that maintains the unified structure of the piece, if elements
are separated by space? Alignment. Those invisible lines connect the various

parts of the page.

[ Hollci(+]

Gallery

Projects

Count how many times your
eye has to jump from one
element to another on this
page. About seven times?

When elements are
separated by space,

they become visually
disconnected from each
other. That’s one of the
reasons you should NEVER
hit two Returns between
paragraphs—it creates too
much separation between
items that belong together,
as you can see on this page.

Notice how and why

the different pieces of
information have been
grouped. Notice how the
elements are aligned.
Notice how the spacing
arrangements provide
visual clues as to the
meaning and importance
of different pieces of
information.

If this page was set in
another language, you
would still know what each
piece of text referred to
because of the spacing.

119
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| Rawcation

Goverament

Organizetions

Business

Visitors

Napa Valley Features Internet

The Napa Valley

Elementery | Middle Sohools | Kigh Sohools | Colleges/Righer Eduoation | Preschools |
& Piltering Software | Parenting | Homework Helpers | Teschers | Teat Preparstion
College Choioe |

ity Direotories | Loost | County | Redional | State | Otficlels | Pedexal Businsss & Consummer lnfo.
| Soolal Seourity | Employee Info | Enviroment

‘Health | Housing | Welfare | Ledol | Levlalative Info | Taxes | Yeterans

Axts and Music | Buginess | Consumer | Disability | Employment | Eamily | Health | Environmentel
Support/Counseling

Hobbiee | Libraries | Huseume | Beligious | Services |

Generel | Wineries | Health| | Job Seaxoh
Weotsong| hmml Napa-Online | Nops Chamber of Commerce
AlLthe Hotels O\ the Web | Neps Velley Conterence end Visitore Bureaq

| L.Helens Info | SF Bay Yehoo
Jose

Goverament

W@@ﬂﬁm Vo ©F ) ¢
Napa Valley Features Internot
The Napa Valley
SRRl b TR i)

ity Direotories | Local | County, | Redional | State | Otficists | Eederal Business & Consumer nfo
| Soclal Seourity | Emploves Info| Envixoment
‘Health | Housing| Weltere | Legal | Legislative Info | Taxes | Veterans

Visitors

Robin Williams and
John Tollett proudly present the

Chain-Yank Award

in recognition of dorky sites whose creators proclaim to be design
experts and thus feel compelled to give dorky awards to other
sites. Also, a tribute to the innocent recipients of those awards
who proudly display the award on their home page, no realizing
that clueless designers are yanking their chain,

In recognition of dorky sites whose croators proctaim to be design experts and thus
sites.

Aute and Musio] Digabiity | Emplovment | Bamdly | Health | Envisonmental
Hobbies [Liberiee | iuseums |

Genexal Businesses | Ordanizations | Wineries | Health | Dining/Lodgind | Job Searoh

Robin Williams and
John Tollett

proudly present the
Chain-Yank Award

rociplonts of those awards who proudly dispiay the sward on their home page, not
roalizing yanking

Also, a tribute

Robin Williams and
)\ John Tollett
proudly present the

Chain-Yank Award

n recognition of dorky sites Whose creators
‘proclaim to be design experts and thus feel
compelled to give dorky awards to other sitas,
Also,u tribute to the innocent recipients of
thoss awards who proudly dispiay the award
‘on their home Page, not realizing that clusless
designers are yanking their chain,

This is a lovely, clean site.
The designer created a
great solution here to the
problem of presenting a
large number of links.
Let’s just tweak two tiny
details—

We moved the head over

a bit to the left so now it

aligns with the body of links.
And we moved the links closer
to the headings they belong with
(that’s applying the principle of
proximity). This also allows the
page to fit within 8oo pixels wide
50 no one has to scroll sideways.

How many separate elements do you
see on this page? Four? Each piece of
text on the page looks like an unrelated
piece because of the distances between
elements. There isn’t much unity.

If we group the elements that belong
together into clusters, we have a more
unified and organized layout with clear
relationships.

Let’s go one step further and strengthen
the alignment. There is already a nice,
strong line along the edge of the headline.
Let’s take advantage of that and align the
rest of the body copy along that same line.
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Repetition
The concept of repetition is that throughout a project you repeat certain
elements that tie all the disparate parts together. Each page in the web site

should look like it belongs to the same web site, the same company, the same
concept. Repetition makes this happen.

On a web site, your navigation buttons are a repetitive element. Colors, style,
illustrations, format, layout, typography, and so on can all be part of the
repetition that unifies the entire site.

Besides unifying a web site, a repetitive (consistent) navigation system helps
visitors get the most out of your site because they don’t have to learn their
way around again on every new page.

=4 Notice the repetitive
elements within each
individual page, in
addition to those that tie
 all of the pages together.

In focus:
a digital design studio

About Thunder
Thunder on the left: In ancient theater, if thunder was heard on the I,
something important was about to happen.

backgrounds eaching, print des (0.0 = lects, I
M@Mwmmuhmwmmwc&nm i 1

1o focun | rojects | Rolling i I Mame.

4 on-lincar
Thunder onthe Left mnmronm
‘The advent of digital video and the wildly pc
The clapboard:
I . projects
Movies. Documentaries. Promotional videos
videos. Delivered on DVD. Almost anyone

Book Projects
MWWMMJMTMMMMMMMW have
authored many books about Macintosh computers and design. Their most
recent book projects (second half of 2004) include:

So exactly what is it that makes

these three pages look like they y
e J

bfelong toge'ther? They’re very SpLRE T b i

simply designed: Piblho Rtk e

The Robin Williams Mac OS X Book, Panther Edition
Publisher; Pezchpit Press
ISBN:0-321. 232968

Robin Williams and John Tollett

« The logo (that has been

consciously placed to appear
to “bleed” off the edge).

¢ The background page color.

o The color scheme.

¢ Repetitive headlines.

o The basic layout is repeated Qb
on each page. Wit theiface b an e ot it ancpeniv il
.  vidoo camersand  professional DVD video crew it an capensive
o The subheads and visited ’ ]  Thoonly vible diffeenco might bo what tey'e wearing.
links are the same pale color. ‘ s Thunder on the Left cows wearourexclusve ThundarWaar s0
2 everyone will know we're truined
. b A 3 digital video cameras. lfyoulecmwuﬂn;nhsmﬁmey‘n
+ The navigation is always in | Sl i ¢ Y DD o of S ety
the same place. Thunder on theleft

The ThunderBeret (photo)

Soft, flexible, stylish and comfortable, this beret makes it easy to identify
a feliow crow member in & crowd, If you're wearing & beret, cveryone
nmmyw’mpmbnhlylmlﬂvewulmmmﬂwyhnpefmy
ignore you as you aim your ‘atthem.
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Patsy Thrills : Media

These pages are part of the Patsy
Thrills’ band web site. Each
individual page is nicely done

(and there’s interesting information),
but there is no continuity among

downlond

e the web pages. It looks like different
LYRIGS ™™™ designers were in different rooms
ST e ., flicen designing different pages without
: ever talking to each other.
VI pietures

he thumbnall.
0 will opan In a new window

o

Notice, above, that the graphics
bump into the edges on purpose, as
a design choice, not just because Oy smOWS MEpin
the designer didn’t notice or didn’t |
know how to prevent it. It's always
amazing to me that you can tell
the difference between accidental
design and purposeful design.

In this site, it’s easy to see
the repetitive elements—
background, typeface, link
images, and colors. Notice
the nice, clean alignments.
Notice that the home page is

| Barbara n}m Author, Edltar, MMW«

pages/Index.php

Barbara Rlle

AUTHOR EDITOR REVIEWER

BOOKS POETRY EDITING REVIEWS TEAGHING GALENDAR BIOGRAPHY CONTAGT

Thank you for coming to rileyreader.com!

Edting Introduction Don't Miss!

EiMiqim s, FumtelioNRlons Wl Beget veu an excellent example of a page
first-read with comments,  The Rising of the Wind: The Rising of tha Wind |

i dilisboietmie o that looks great centered—
. amee, why? Imagine that same page

posy sle, e ‘ in Times, all caps. Can you
visualize the difference?

§ I Barbara Rley : Author, Editor, Reviewer
<« »Jl ol A0 full. @Al Google

~  Barbara R.ll?

BOOKS POETRY EDITING REVIEWS TEACHING CALENDAR BIOGRAPHY CONTAGT

The Rising of the Wind

by Barara Riley

Introduction

The Rising of the Wind

Postry is the richest fiction, With evocation—one reader at &

}
i
i
i

time, postry exists.

‘The three sections of this book are fiction first In degree,
because only the moment can ever be evoked; second in
specifics, because the least shift of aitention kaleidoscapic;
and finally, In cast, because the storytelier's *I" holds forth
when the people are not In fact, hers.

123
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8060

ABOUT

MISSION

PROGRAMS ABOUT

FACULTY

ADVISORS

STUDENTS

LOCATION

PARTICIPATE

CONTACT

.8.000

S, T

CVCis a post-secondary college of
MFA, a Professional MFA, and a
post-baccalaureate degree in illust
design, business and technology. C
these programs to an extensive grc
progressive partnerships.

The three distunctive characteristic
CVC are:

« Real world expertise with traditi
teaching

+ Environmental integrity

« Latest technology

Unique among graduate programs,
Visual Communications has concel
graduate curriculum that is reinfor
experts in business, psychology. sc

For one thing, there is very clear
repetition, not just in the strong
black bar and logo, but in the
stark and simple layout, the
rules, the spacing, and of course
in the colors. In this site you
can clearly see how the strong

repetition of elements
has added a high level of

professionalism to the design.

Also look at the clean

alignments. I guarantee that if
some of the text was centered
and some flush left, the pages

would not feel so strong.

The contrast is great, starting
with the logo itself. The black

and

white background is also

strong contrast. The size of the
logo in relation to the rest of

the text is strong.

So exactly what is it that makes
this very simple layout look so

sophisticated and elegant? Think
about it for a minute or two.

000

{

MISSION

PROGRAMS

FACULTY

ADVISORS

STUDENTS

LOCATION

PARTICIPATE

CONTACT

The Center for Visual Communications was
founded to lead and advance academic, creative,
and corporate interaction.

Provide a past-secondary degree offering s EFA,
MFA, MS, Professional MFA/MS, and a
postbaccalaureate degree in illustration, design
and technology.

Construct a curriculum that is interdisciplinary
and structured to give equal importance to the
intellectual, ethical, creative, business,
marketing and technological areas of study.

Incorporate the newest technologies, as they
become available.

CVC - Mozilla

MISSION

PROGRAMS

FACULTY

ADVISORS

STUDENTS

LOCATION

PARTICIPATE

CONTACT

| Santa Fe was selected for the school's main

campus. The city of Santa Fe offers a variety of
cultural, educational and commercial
opportunities and is recognized a3 an historic
center for creative endeavors.

The resident Native American, Hispanic, and
Anglo communities strongly influence all aspects
of life in the city. Santa Fe is a healthy
environment in which to live, work and study. At
an elevation of 7,000 feet, the high desert air is
clear and the contrasting landscape vast and
visually compelling.

As the school grows, we intend to add campuses
in the Americas, Asia and Europe giving students
from a number of nations the chance to study on
six camouses in six different countries.
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ABOUT

MISSION

PROGRAMS

FACULTY

ADVISORS

STUDENTS

LOCATION

PARTICIPATE

CONTACT

Planned a5 an international school, CVC
welcomes students from all over the world. Our
educational model will encourage opportunities
for our globally diverse student body to share
their cultural viewpoints, ideas, practices and
experiences with the community.

ACCEPTANCE
Students wall be accepted fall, spring or summer.

For the Masters Program the five semesters will
be rigorous, some of the toughest education. The
emphasis is to learn to develop strong creative
work that 15 also strategically smart. Projects and
portfolios will be presented to a review
committes of professionals, just like the real

lﬂag"mm

world.
S i

It takes a very self-assured designer to recognize and act on the power of
simplicity. Don’t get fooled or intimidated by all the hoopla and fancy moving
objects on the web. Many great and powerful things are created quietly and
with grace.
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Contrast

Contrast draws your eye into a page, it pulls you in. Contrasting elements guide
your eyes around the page, create a hierarchy of information, and enable you
to skim through the vast array of information and pick out what you need.

The contrast might be type that is bolder, bigger, or a very different style. It
might be different colors, graphic signposts, or a spatial arrangement. To be
effective, contrast must be strong—don’t be a wimp. If two elements, such
as type, rules, graphics, color, texture, etc., are not the same, make them very
different—don’t make them almost the same!

There are times when you don’t want contrast on a page, most often when you
want to present continuous text, as in a novel or some articles. In that case,
don'’t interrupt the reading process by throwing contrast into it. Even links
can be a form of contrast by virtue of their color, underline, and interruptive
status. If you want people to sit and read through an entire piece, then let
the page be very bland and uninterrupted, let the readers’ eyes start at the
beginning and continue to the end. Let the words simply communicate.

Create a focal point

On any designed piece, whether it is on screen, paper, or a package, there
must be a focal point. Something must be the dominating force, and the
other elements follow a hierarchy from that point down. This focus is created
through contrast.

When all the type is the same size, as in the heading below-left, there is no
hierarchy of importance. If everything has the same priority, then nothing
has priority. But SOMETHING should be the most important. Contrast helps
define what is important.

E saias
=

MUSIC ON THE PLAZA ] Music on the Plaza
EVERY SATURDAY AND SUNDAY EVENING ‘ Every Saturday and Sunday evening
FEATURED IN AUGUST: HEA' /E Featured in August: HeatWave!
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_ Ubrary Angels S

3
# Q- Google

How to ask a
Library Angel

LiB@Ry anNgeLs

Every library has a Library Angel. In Greek, the word "angel" means
“messenger.” A Library Angel is a messenger who speaks through the
baoks to you.

It's a very simple task to ask a Library Angel for guidance. You need no
special training or state of mind—you don’t even have o believe in
angels,

Here's what others have said about their experiences with Library Angels:

“The Library Angel in Centerville changed my life! The book and phrase
she led me to helped me see what was wrong with my relationships at
work."

Jeanne B., personal assistant

“I was able to help my oldest son make some decisians in his career
through the guidance of the Library Angel in Ankara. Thanks for the
suggestiont”

Caner Baykal, hote! management

"l wanted some words of comfort after my dog died, and the Library
Angel in my friend's personal iibrary was exactly what | needed. | feel
much more at peace.”

Julie W., 4th grade teacher

And by the way:

¢+ Remove the box around the graphic. Strong alignments create
their own “containers” for holding elements. Boxes with

borders just add clutter.

o There’s a great alignment started—follow it!

In the example to the left, what
is the focal point? Eh, you say,
there are three focal points? But
which one appears to be the
most important of those three?
The angel graphic? The links?
Are these items supposed to be
the most important elements?

This page is a little confused
about its focal point. Something
needs to be the boss. Just a
couple of simple changes will
make a big difference.

To provide contrast and
create a focal point:

« Take the logo out of its
confining box and make it
LARGE, make it the focal
point by virtue of it being
the biggest and first thing
you see. It’s such a great
image—show it off!

¢ Reduce the size of the
links (take them out of the
bordered table!) and put
them in an appropriate,
subordinate position.

« Get rid of the dark
background. Black text on
a dark background does
not have enough contrast.

¢ Paragraphs need space between them OR indents—not both!

¢ Proximity! The name of each person should be closest to his/
her own quote.

« Repetition! Pick up the colors of the logo and use them
in the links and important text.
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Easy(‘lmr NET

by DigitalState

Internet’s Lefsure Sight Developer

* Visit leisurenow.com, & DigitelState joint project ‘

Easy Chair Nets improve communication by connecting
people and companies through the Internet.

Join one of our online chapters and receive
Eqsy Chair Benefits from both local and

Oh dear. Too much junk. Too much clutter.
What's the most important element? What do
you read first? How does your eye flow through
the page? The beautiful illustration and the
title get lost among all the other things that
call attention to themselves.

Dollos Chapter  Chicogo Chopter  Miomi Chapter  Storkille Chapter ~ Join  HelpDesk  Aboutus

EasyChair NET

‘Welcome to the online connection to
leisure planning and leisure products.
Explore our Member Home Pages which
offer bargains and discounts for every
conceivable type of leisure activity.

And don't miss our new Saturday Night
Planner section for movie reviews and
weekend special deals. Or just browse
and shop, using your membership

clout to scors great bargains.

Visit leisurenow.com, & joint project between DigitalState and Easy Chair NET

Remove superfluous stuff like the line with eyeballs and
the grapes (WHY are they there??). Find the focal point
and make everything else subordinate—contrast in size,
placement, and color. Clean it up—use alignment and
proximity.

Also, see page 317 for important reasons why you should
NoOT set your list of text links as the first item on your
page, and why—instead—you should write a descriptive
paragraph as the first text on the page.
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If everything is given the same value, then nothing is
important, nothing is the focal point. Establish a hierarchy
of information through contrast (combined with proximity).
Pay attention to how your eye flows through this page.
Where does it go first? Next? Are you sure you've read
everything on the page? Does someone else follow the same
path you did?

Reorganize the elements into logical groups defined
by space (proximity), give the important elements the
visual prominence they deserve (contrast), and unify
the various elements by aligning them. Do you find
that your eye now has a clearer path to follow? Does
someone else follow the same path?
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